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REACH FOR REMARKABLE 

What makes Aramark unique?

Our passion for service?

Our hospitality culture?

Our people?

Yes, yes, and yes.

Aramark teams the world over harness that passion to create memorable experiences that matter for
our clients, customers, and communities.

When Aramark unveiled its new Vision, Mission, and Values in May, it highlighted who we are, where
we are now, and what our aspirations are as a company and corporate citizen. The newly released
Brand Guidelines provide a strategic framework to reflect our refreshed value proposition and
differentiators in the marketplace.

They center around the new tagline: Reach for RemarkableTM. That’s what our clients do when they
sign on with us. It’s what our customers do with every visit and interaction and it’s how we approach
our work. (This printable PDF has the Vision, Mission, Values, tagline, and other positioning.)

How we represent Aramark shows what we value, it informs how we work, and ultimately it influences
the experience of our clients and customers. As we set goals and develop strategies for the year
ahead, proactively connect your work to the broader company strategy, and use the new brand
positioning to help achieve your business goals.

You’ll be seeing this new language and additional tools in the refreshed Encore! Encore! platform and
a new brand video, office posters, and LMS training out next month. It’s all part of the updating andSubscribe to our email list.
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refreshing process that renews how we work and how we go to market. 

HEROES SHOW UP 
We all held our breath when Hurricane Ida made landfall in Louisiana in late August. While our people
were accounted for, some lost everything, some lost loved ones, and all were affected. Aramark has a
considerable Healthcare presence serving clients in the Coastal Louisiana area, and our team stepped
up when they were needed.

They slept for a week at the hospital, took up collections for
coworkers who’d lost everything, and faced down challenges,
working double shifts in support of their clients. Take Brittany
Wells, pictured here, who works in Dietary at University Medical
Center in New Orleans. In the midst of the storm, Brittany came
in to make sure staff and patients had what they needed.

This was one of countless acts of care that inspired Healthcare
president Bart Kaericher to send a note of thanks for the
bravery and the support that the team showed to one another
and everyone they served. Read it here.

And take a look at the video tribute that Healthcare put
together.

50 YEARS AT THE BALLPARK

John Culin has been working as a vendor since he was a teenager, picking up part-time work when
Veterans Stadium opened in Philadelphia in 1971. “The Vet” came down in 2003. John kept going.Subscribe to our email list.
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This past weekend, as the longtime Aramark client Philadelphia Phillies played their final homestand
of the season, he was honored for 50 years of service.

He was there in 1985 for the Live Aid benefit concert, the MLB All-Star Game in 2004, and the two
Phillies world championships, in 1980 and 2008.

“If I thought of this as a job,” he said, “I probably wouldn’t have lasted this long.”

"John worked the entire run of Veterans Stadium,” says Sports & Entertainment general manager
Kevin Tedesco, “and he’s been here at Citizens Bank Park for every season.”

Local ABC affiliate Channel 6 Action News did a story on John, that you can watch here.

MAKE SURE YOU'RE COVERED IN 2022!
Annual Enrollment for 2022 benefits is almost
here. The enrollment period will run November 1
through November 12, and this year all benefits-
eligible employees need to take action.

Aramark is consolidating national medical insurance
carriers from four to two, so all benefits-eligible
employees will need to make an active election for
2022 to avoid a default carrier selection.

Also, Healthcare Advocacy is new for 2022. Whether
you have a simple claims matter, or a complex issue, like living with a serious medical
condition, myQHealth by Quantum Health is the first number you’ll call to answer questions about
your healthcare needs.

More information is coming in October, so keep an eye on your inbox and your home mailbox. 

A GREAT ABC DAY

Subscribe to our email list.
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A big thank you to all of our project leaders, their teams, and all the volunteers who showed up on
September 23 for ABC Day. This year, the large in-person events were scaled back, but we still were
able to make a positive impact through smaller local activities, grants, and virtual events.

If you’d like to recognize someone who volunteered, Encore! Encore! is the place to do it.

This video slideshow highlights a great day filled with empathy, camaraderie, and community
building.

SOCIAL MEDIA SNAPSHOT 

Looking to share Aramark’s good news on your social channels? Here are a few highlights of the
great things we're doing, including a story about a supportive environment for a deaf employee, an
interview about safety with vice president of Global Risk Control Allan Fernandes, and wishing
everyone a happy National Food Service Employees Day!

Subscribe to our email list.
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CORONAVIRUS RESOURCES 
Continue to check this page on aramark.net for ongoing updates. If you need help or guidance,
please submit this form. 

This newsletter is for internal purposes only.
Print and share with your team.

Read past issues on aramark.net.
Send us your feedback.

View this mailing online

This email was sent to .  
To continue receiving our emails, add us to your address book.
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