
 

MAY 27, 2021 

In this issue: NEW VISION - SECRET OF GREATNESS - CAREERS SITE - A FITTING
MEMORIAL - PRIDE MONTH - CHECK THAT SIGNATURE - CORONAVIRUS RESOURCES

INTRODUCING OUR REFRESHED VISION AND
STRATEGY  

If you’re feeling a sense
of renewal this spring,
you’re in good company.
Flowers are blooming,
people are emerging
from their homes,
locations are reopening –
and Aramark’s refreshed

Vision, Mission, Values, and Goals reflect both a return to our roots
and the promise of new growth.

The Executive Leadership Team, led by CEO John Zillmer, came
together to articulate our company identity, our culture, and our
aspirations, in terms that are true to who we are and what we have
always valued. The framework derives from our Vision – which is to be
the most admired employer and trusted hospitality partner – and is
anchored by our newly established Mission statement:

What does this mean? 

Generally speaking, the Vision,
Mission, Values, and Goals are
for internal usage, however they
will also influence our outward-
facing language, value
proposition, and actions. 

While we have begun to
embody this new brand strategy
in the recent launch of our
careers website and corporate
brand campaign (read more
below), there is more to
come. Stay tuned for updates
including the refresh of Encore!
Encore!, our brand guidelines,
onboarding, and LMS trainings.

Because we’re rooted in service, we do great things for our people, our partners, our
communities, and our planet.

We encourage you to familiarize yourself with our refreshed Vision, Mission, Values, and
Goals (also available in a convenient one-page format), and to take this new language to heart.
These are intentions that should guide us – every day and in every interaction with each other and
with our clients and partners.

You’ll be hearing a lot more about this in the months to come, including new brand guidelines (with
refreshed Value Proposition, Differentiators, and more) to be rolled out this summer. If you have
questions in the meantime, please refer to the FAQ and/or contact brand@aramark.com.

In the words of John Zillmer, “With all of us focused on these words, these beliefs, and these goals,
the sky is the limit for what we can do together.”Subscribe to our email list.

https://www.aramark.net/corporate/home/basic.aspx?id=5569
http://www.aramark.com/
https://www.aramark.net/corporate/home/basic.aspx?id=5569
https://www.aramark.net/uploads/files/Communications/Aramark_VMVG_1page.pdf
https://www.aramark.net/uploads/files/Communications/Aramark_VMVG_FAQ.pdf
mailto:brand@aramark.com
https://app.e2ma.net/app2/audience/signup/1822505/1778606/?v=a


Explore Our Vision & Strategy

THE SECRET OF GREATNESS BRAND CAMPAIGN

New Brand Campaign Highlights Our Hospitality Culture

At Aramark, it’s our people that make us great. We are driven by a passion for service and a belief
that little things make a big difference. Whenever there’s a need, no matter how big or small, our
people are the first to act.

We know about The Secret of Greatness, our clients and customers know it, and now, through our
new brand campaign, we’re letting everyone else know about it, too. Sometimes greatness is a
dramatic act, but often it’s the little things we do that touch our clients, our customers, and our
communities.

You can watch The Secret of Greatness video, and feel free to share it on social media. And
this landing page is where we’re telling our story, one person at a time.

Do you have a story about one of our people being great, whether big or small? Share it through
our Service Star Spotlight submission form. 

NEW CAREERS SITE GOES LIVE! 

Subscribe to our email list.

https://www.aramark.net/corporate/home/basic.aspx?id=5569
https://www.youtube.com/watch?v=j9zmU_LJuhM
https://www.youtube.com/watch?v=j9zmU_LJuhM
https://www.aramark.com/about-us/our-people
https://airtable.com/shrphbDTe5Z2reF5m
https://app.e2ma.net/app2/audience/signup/1822505/1778606/?v=a


As you may have seen on aramark.net last week, the new U.S. careers website has launched!
Bringing top talent into our organization remains a priority, and in such a challenging labor market
it’s more important than ever to put our best foot forward. Our new modern candidate experience
showcases our employee value proposition and enables us to attract and hire faster. 
  
Take a look. Job search is easier, more intuitive, and mobile-friendly. Prospects can filter options
and explore the variety of career areas, and browse pages dedicated to each of our lines of
business. Visitors to the site can find out about the benefits we offer, browse the new careers blog,
and connect to stories from Aramark employees across all backgrounds. 
  
“By attracting top talent faster, the new site will support seasonal ramp-ups, business recovery, and
service innovation,” said director of Talent Brand and Employee Experience Roman Zubarev. “We
are positioning ourselves as an employer of choice and a leader in hospitality.” 

Explore the new site and help spread the word! 

A FITTING MEMORIAL 

Subscribe to our email list.

http://careers.aramark.com/
http://careers.aramark.com/
http://careers.aramark.com/
https://app.e2ma.net/app2/audience/signup/1822505/1778606/?v=a


This Memorial Day offers us a chance to remember and honor those who died in service to the
United States. Salute, Aramark’s Employee Resource Group (ERG) for military community
members and allies, thanks all those who paid the ultimate price for our freedom.
 
“In addition to honoring our fallen heroes and their families, this year we also honor those in the
healthcare field and their families who, for the past year, have bravely sacrificed in the battle
against the global pandemic and continue to work tirelessly,” said Brad Drummond, president
and COO of Uniform Services and Executive Sponsor of Salute.

And this Memorial Day, Salute and Aramark InTune would honor our military heroes and their
families with this tribute.
 
Are you interested in getting more involved with Salute? Join one of our committees and unite
with us to help support our Veteran and military affiliated talent and their families. For more
information, contact Matt Ryan or Daniel Stangler.

WHAT PRIDE MEANS TO US 
Pride Month is right around the corner, and this June Aramark’s PRIDE Employee Resource Group
(ERG) will be celebrating with a variety of educational activities, training sessions, and networking
events that anyone can attend regardless of location. Pride Week is the last full week in June, and the
schedule is full of topics around everything from intersectional allyship to pronoun vocabulary and
LGBTQ+ history.

To hear about what Pride means to us, here’s a powerful message from members of Aramark’s
Senior Leadership Team.

The PRIDE ERG is happy to partner throughout the month with external partners, internal groups, and
guest speakers in a time for reflection and joy. Click on the link to see the full PRIDE Month 2021
Calendar to register for any of the events.Subscribe to our email list.

https://www.youtube.com/watch?v=lNWtooyUSO4
https://www.youtube.com/watch?v=lNWtooyUSO4
mailto:ryan-matthew2@aramark.com
mailto:stangler-daniel@aramark.com
https://www.youtube.com/embed/EomWayXCHl4?hd=1&rel=0&autoplay=1
https://emma-assets.s3.amazonaws.com/8z9eb/448bcf3f85e4c67034afe02d5eb1cf00/Pride_2021_Calendar_-_Final.pdf
https://app.e2ma.net/app2/audience/signup/1822505/1778606/?v=a


GET A HANDLE ON YOUR HANDLE 

Is your email signature frozen in time? This spring is the perfect time for an
update. We're revitalizing our brand at Aramark, and you can refresh yours
too! If you’re wondering where to begin, why not start at the bottom of your
email and work your way up?

Consider your email signature. Is your job title current? How about your
contact info? Does it have a current copyright date, or is it still stuck in
2020, or maybe even 2019? If you're not fully caught up, fear not: The

Market has you covered. Get it directly by clicking here, then click “Digital Delivery” and you're
well on your way to keeping up with the times. For detailed instructions on creating and updating
your email signature in Outlook as well as Outlook on the web.

CORONAVIRUS RESOURCES 
Continue to check this page on aramark.net for ongoing updates. If you need help or guidance,
please submit this form. 

This newsletter is for internal purposes only.
Print and share with your team.

Read past issues on aramark.net.
Send us your feedback.

View this mailing online

This email was sent to .  
To continue receiving our emails, add us to your address book.

Subscribe to our email list.

https://marcomcentral.app.pti.com/printone/addToCart.aspx?uigroup_id=22204&product_id=69&node_id=1375598
https://support.microsoft.com/en-us/office/create-and-add-a-signature-to-messages-8ee5d4f4-68fd-464a-a1c1-0e1c80bb27f2
https://support.microsoft.com/en-us/office/create-and-add-an-email-signature-in-outlook-on-the-web-5ff9dcfd-d3f1-447b-b2e9-39f91b074ea3
https://www.aramark.net/coronavirus/home/basic.aspx?id=5545
https://app.smartsheet.com/b/form/429236c429e24eeab1483e270a6c4315
https://www.facebook.com/Aramark
https://www.instagram.com/aramark/
https://twitter.com/Aramark
https://www.youtube.com/user/aramarktv
https://www.linkedin.com/company/aramark
http://bit.ly/1NNnkuV
mailto:InternalCommunications@aramark.com?subject=Feedback%20re:%20Mark%20Online
https://app.e2ma.net/app2/audience/signup/1822505/1778606/?v=a

