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CELEBRATING MEMORIAL DAY

Click on the image above to hear from some of our colleagues about what
Memorial Day means to them and their families, and hear our very own InTune

vocal group sing God Bless America.

HONORING OUR FALLEN HEROES

This year, Memorial Day is Monday, May 25th. Memorial Day is a day set aside to honor the
fallen heroes who paid the ultimate price to protect our great country. This year, Memorial Day
will hold a different place in American history. It will be a day when many of us will connect
remotely with family and friends rather than congregate in person. It is still a day when
America reflects on the heroes that changed the world.
 
The bravery demonstrated by these men and women is a direct reflection of our core value of
Integrity and Respect Always, and I ask you to join me in acknowledging their sacrifice,
which inspires us every day through their courage, selflessness and commitment.
 
I want to thank you and your family members who served our country. On behalf of Salute and
Aramark’s senior leadership team, I wish you and your family a safe and healthy Memorial
Day weekend.

Sincerely, 

Brad Drummond

COO, Uniform and Refreshment Services

Executive Sponsor, Salute

Subscribe to our email list.

http://www.aramark.com/
https://youtu.be/g-T3Q3aXJo0
https://app.e2ma.net/app2/audience/signup/1822505/1778606/?v=a


WE LOVE FRONTLINE FRIDAYS

IN EUROPE,
FRIDAYS ARE FOR
OUR FRONT LINE 
To help engage employees,
our colleagues in Europe
celebrate their teams in a
newsletter they call Frontline Fridays. It's full of the latest accomplishments and
information about how our teams are keeping morale high, adapting to change, re-
opening facilities, helping their communities and more. Check out the photo and
excerpt from a recent issue below.

Well done to the cleaning and catering teams at Royal Air Force Leeming! The team has been
working extremely hard to ensure they meet COVID-19 standards. To make everything a little

easier for the team and their customers, they dressed up in nostalgic clothing to undertake their
cleaning duties at the station.

NEXT STEPS:
HOW WE’RE ADAPTING AMID COVID-19

As state and local restrictions are beginning to be lifted and more locations open, we’ve
completed a tremendous amount of work to prepare our sites and our teams to serve our

clients and customers—both those that have remained in full or partial operation and those
that are reopening. This is the first in a series of stories about our next steps. We’ll continue to

explore the many aspects of reopening and operating in a new environment in upcoming
issues of Mark Online. If your function or business has a story to tell about your next steps,

please share it with us at internalcommunications@aramark.com.

RETURNING TO A NEW WORLD: 
Subscribe to our email list.

mailto:internalcommunications@aramark.com
https://app.e2ma.net/app2/audience/signup/1822505/1778606/?v=a


What our Business Dining research
tells us about our customers’ needs
and wants

Recently, we sat down (virtually) with
Business Dining leaders Allison
Woodard, Vice President, Field
Marketing, Andrew Levy, Regional Vice
President of the West Region and Ed
DeLooze, AVP, Operational Excellence
to talk about the challenges of re-
opening and/or adapting operations to
ensure client and consumer confidence
in the era of COVID-19. In this Q & A,
they talk about what they learned as they researched customers’ needs and wants.

Q. Let’s start by talking about the current situation for Business Dining.
What’s it look like?

A. Though it varies state by state, about 67% of our locations remained open in
some capacity. Essential businesses, like some financial institutions, manufacturing,
etc. remained open and other businesses had a limited number of essential staff
working. For those that closed, employees are coming back into a new world.

Q. What was the goal of the research you conducted?

A. We knew that employees were feeling hesitant about going to/returning to work,
and we wanted to assess the long-term impact of COVID-19 on consumer attitudes,
preferences and behavior.

Q. What did you learn from the research?

A. Overall, employees view the office differently than they had prior to the COVID-19
situation. Pre-COVID, about 66% of employees worked onsite five days a week and
bought their main meal from the café about 48% of the time. Post-COVID,
employees would like a balance between working in the office and working from
home and about 45% say they’ll bring their lunch to work with them to their
workspace, a 38% increase. If they do purchase meals at work, they’ll be looking for
local cuisine and chef specialties.

Guests are also looking for clear indications of cleanliness to feel safe: they would
like to see employees in dining locations frequently wiping down shared spaces and
more sanitizing/washing stations. For onsite dining, they feel safer with touchless
doors and effective social distancing measures.

Q. What types of food service options will employees be looking for?

A. While 41% are still looking for healthy options, 29% say they want more grab-
and-go options, 28% want contactless payment, and 27% want reduced self-service
stations and more staffed stations. Online ordering and more to-go options are also
high on the list.

Q. What are they looking for in the dining environment?

A. Sanitation is already part of what we do every day, and people told us that they
will feel most safe if they regularly see our teams wiping down tables, kiosks and
other items people touch, as well as additional hand sanitizer or handwashing
stations, and employees wearing masks, gloves and hairnets.

Q. What are the next steps for Business Dining?

A. The plan is to provide the tools, menus and processes to set our teams up for
success. People are going to be hesitant, and we need to make sure that our teams
and our customers feel appreciated and safe. We’re going to make sure we double
down on hospitality, as well as safety and sanitation. Subscribe to our email list.

https://app.e2ma.net/app2/audience/signup/1822505/1778606/?v=a


Check out the resources below for more information.

POSTS, TWEETS AND EVERYTHING SOCIAL

HELPFUL RESOURCES:
Continue to check this page for ongoing updates. If you need help or guidance,
contact CoronavirusQuestions@aramark.com.

GOT MASKS?

All associates should wear masks provided by Aramark while working in client
locations. We have inventory of both disposable and reusable masks. Refer to
the PPE/COVID Supplies Matrix for the latest supplier inventories and information
for masks, thermometers, sanitizer, and other COVID-19 response supplies. Use
the Mask Ordering Form to place your order to make sure your team is supplied in
accordance with these recommendations:

Reusable Cloth Masks – Recommending 5 per team member (one for each
workday)
Disposable Masks (Surgical) – Recommending 1 per team member per shift
Disposable Masks (N95) – for COVID/healthcare locations only

See additional resources below and
contact coronavirusquestions@aramark.com with questions.

Aramark Facial Coverings & Employee Temperature Monitoring Guidance
COVID-19 Facial Coverings Guide
Facial Covering & Mask FAQs

VIRTUAL ARAMARK BUILDING COMMUNITY DAYSubscribe to our email list.

https://t.e2ma.net/click/4e6mcc/gopxcq/0795ml
mailto:coronavirusquestions@aramark.com?subject=Coronavirus%20question
https://app.smartsheet.com/b/publish?EQBCT=a4c88d9267954d1db202e2ec2a9950ea
https://app.smartsheet.com/b/publish?EQBCT=a4c88d9267954d1db202e2ec2a9950ea
https://app.smartsheet.com/b/form/3bf6ba09f0c84a7b980fee0974c0c4bf
mailto:coronavirusquestions@aramark.com?subject=New%20question%20about%20coronavirus
https://www.aramark.net/uploads/files/Corporate/Coronavirus/Guidance_FacialCoverings_EmployeeTemperatureMonitoring.pdf
https://safe.aramark.net/Home/Forms/COVID-19_Facial_Coverings_Guide_Final2/
https://safe.aramark.net/Coronavirus/Facial_Coverings_and_Masks_FAQ/
https://app.e2ma.net/app2/audience/signup/1822505/1778606/?v=a


While we have suspended volunteer activities and group projects until further notice,
we will still provide grants to support pandemic relief, food insecurity or other
community projects where there is demonstrated need. 

If you have been an Aramark Building Community Day project leader in the past,
were thinking about leading a project this year, or if you volunteer with a community
partner, you can submit a grant request for your community partner by following the
instructions on this application and fund transmittal form. Questions? Email
abcdayinfo@aramark.com.

REOPENING INFORMATION:

The Market
Safe Portal
Workplace Insights on Aramark.com

CANINE COWORKERS KEEP COMING!

Julia Fishburn, Supply Chain,
along with her coworker

Cavanaugh, take yoga breaks to
de-stress. Cavanaugh can often

be found practicing upward facing
dog while Julia is on conference

calls. 

Krista Abney, Uniforms, sent along this adorable picture of
Maggie June and Tebow watching over her while she works. 

If you and your colleagues want to share the good things you're doing during
this challenging time, send your stories and photos to
internalcommunications@aramark.com. 

Subscribe to our email list.

https://emma-assets.s3.amazonaws.com/znecb/13265cb9b50638ba119e4aef82c3772a/ABC_grant_application_5.18.20_v._2.docx
https://emma-assets.s3.amazonaws.com/znecb/3f0a109b2f56c75c64754d5aaa8a6cbe/2020_ACH_Request_Form.pdf
mailto:abcdayinfo@aramark.com
https://marcomcentral.app.pti.com/printone/home.aspx?user_id=2917032&company_id=17492&token=f4d14b9b-249f-4cac-843f-42f5461f7f22
https://safe.aramark.net/default/
https://workplaceinsights.aramark.com/
https://app.e2ma.net/app2/audience/signup/1822505/1778606/?v=a


This newsletter is for internal purposes only.
Print and share with your team.

Read past issues on aramark.net.
Send us your feedback.

View this mailing online

This email was sent to . 
To continue receiving our emails, add us to your address book.

Subscribe to our email list.
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